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For over 35 years I have been  
Intrigued and challenged by the ways in  
which design and business intersect. 
 
As an interior designer one of my goals is 
to assist our clients in understanding the 
value and the power of design as it relates 
to their business and how great design 
can have a profound impact as it 
reinforces a company’s brand.  Great reinforces a company’s brand.  Great design can provide a distinct 
competitive advantage to a business. 
 
So I am about to embark on yet a new venture.  I am writing a 
book on Using the Power of Design  as part of a business 
strategy (how it can positively impact return on the investment). 
 
More to come… 
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·  Handmade Gowns – 

Therapy for Cancer Patient 
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Material quoted from an article by Daniel Rubin, Philadelphia  
Inquirer, Sunday, Apr. 19, 2009 
 
 
When Brenda Jones talks about the roller coaster of 
emotions set loose the moment she discovered a lump 
in her left breast, this is how she describes the ride: “I’d 
say it’s fear to panic to anxiety to stress to dread.” 
 
When the anger finally moved in, and decided to stay a 
while, it found an easy target; those drafty, hideous 
hospital gowns. 
 
Jones describes sitting in a chilly room awaiting her first 
radiation treatment.  She wore a thin blue gown that tied 
in back, and another that tied in front.  Even with her 
winter coat thrown over the two, she felt cold and alone. 
 
“I was humiliated sitting there.  I could feel my blood 
pressure going up.  When I put on the hospital gown, it 
was telling the world, ‘I’m a patient, and I’m sick.’” 
 
She went home and called her girlfriend, Judy Allison of 
Medford, to complain.  Jones talked about how she’d like 
to make her own gown – something cozy and colorful, 
something that would make her feel protected.   
 
One day in January, Jones arrived at her friend’s house 
with some flannel fabric, some thread, and a used 
sewing machine. 
 
Three days later she had her prototype – a pink, belted 
kimono-style gown with a not-so-institutional pattern of 
green polka dots, stripes, and checkerboards. 
 
Finally, there was something to talk about other than the 
illness.  Each garment took about six hours to sew.  But 
Jones found the work therapeutic.  Since November, 
she’d been battling with doctors who recommended 
chemotherapy, battling the idea of being sick, battling 
the idea that she was out of work and wasn’t sure what 
was next. 
 
At first, she was so angry she found it hard to talk to 
anyone. 
 
But as she kept making the gowns and giving them 
away, she felt that anger release. 
 
An article about her wraps in a newspaper yielded more 
contributions of fabric and thread.  So she kept making 
them. 
 
Three months after learning to sew, Jones has given 
away almost 40 of her gowns.  “I always say that the 
hems might not be straight, but they’re made straight 
from my heart.” 
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Refurbishing Normal 
 

How consumer expectations about 
the home have changed, and how they might change again. 

 
Last year, The Journal of Industrial Ecology published a 
comprehensive analysis of the “consumption drivers”.  How do 
consumers decide, in our relationship with material culture, what is 
“normal”?  The authors documented how the ways in which some 
Western homeowners answered that question between the mid-
1990s and mid-2000s had some negative ecological consequences. 

Clearly our notions of “normal” change as a result of innovations or 
economic circumstances or even the vagaries of fashion.  A century 
ago, having a bathroom at all was “a sign of status.  Gradually the 
bathroom became normal.  Around the mid-1990s, a new wave of 
bathroom remodeling transformed a previously function-oriented 
and hygienic aesthetic into one of “identity formation.” 

Consumers spent more and more time in the bathroom with a new 
array of personal-care products needing more space.  Double sinks 
offered togetherness; elaborate spa tubs offered escape.  Now a 
showroom of sorts, the bathroom required high-end materials.  
Additional bathrooms eliminated wait time; even televisions sets and 
radios popped up in what was becoming, for some, a “retreat”.  Not 
surprisingly, the cumulative effect included using a lot more water 
and energy.  One bathroom addition that’s been popular in recent 
years; “body spray” showers that blast you from multiple directions, 
a no-doubt luxurious experience that uses a tremendous amount of 
water. 

Today, given that many Americans’ consumption patterns have been affected by the economic slowdown, it’s interesting to 
consider whether a version of normal might emerge that is more environmentally sound.  There’s at least some anecdotal 
evidence for this, but it’s tentative; the shifts shouldn’t be expected to disappear in a year or two.  But the downturn seems to 
be making more homeowners interested in efficiency – a new motivation for exploring “green” ideas, even when they involve 
higher upfront costs. 

That said, there are hurdles to this theoretical new normal.  Homeowners still tend to focus on green stuff rather than green 
performance.   It’s easier to imagine friends being impressed by the virtue of your recycled-glass bathroom tiles than by 
properly sealed air-conditioning.  But since redefining what’s normal is invariably a step-by-step process, maybe one small 
green decision can lead to another. 
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Degrees of Green  
Arizona State University School of Sustainability.  Brittini Furrow hopes to create a 
labeling system that would make it easy to see how sustainable a product is. 

“The School of Sustainability focuses on understanding the world as a massive system.  
To create large change and reap large benefits, you need to see how all the components 
interact together.  What does sustainability mean from a consumer perspective? Phrases 
such as ‘environmentally friendly’, ‘green’, and ‘all natural’ have no meaning: they make it 
hard to understand what you’re purchasing.  There are so many ways to measure and 
define impact.  My goal is to develop a set of mechanisms to aggregate multiple factors 
into one overall value.  Eventually, that value could be converted into a product-label 
system like the nutrition labels on food, showing how environmentally friendly and 
socially responsible products are.” 

Brittini Furrow, PhD Student 
School of Sustainability, Arizona State University 
Tempe, Arizona 
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An Artist builds his dream house – by hand 
Susan Morgan Reports, The Talk 

In the sprawling city of Addis Ababa, Ethiopia, where 
contemporary architecture tends toward the straight and 
angular – blue glass high-rises, narrow makeshift shops 
constructed from repurposed shipping containers – the 
house that Elias Sime has spent the past decade hand-
building from mud and straw is an anachronism.  Round 
shelters known as tukuls, made from unbaked earth, 
thatched straw and green timber poles, have been part of 
the region’s architectural heritage since before the Queen 
of Sheba.  Still, this is an artist’s house.  Its organic, circular 
structure, intricately carved walls and woven roof appear 
like a voluptuous dream, a swirl of ancient techniques and 
ecstatic imagines.   
 
As a child, he taught himself to sew, embroider and repair 
furniture.  His widower father, a road construction foreman, 
recognized his son’s gift and supported his desire to 
become an artist.  “In Ethiopia, most families do not 
encourage their children to become artists unless they are 
descended form traditional ceramicists, carvers, painters, 
blacksmiths or weavers.” 
 
Sime is known for transforming urban debris – rusted bottle 
caps, lost buttons, discarded plastic shoes – into 
extraordinary art. 
 
 The house he is building in the Mekkanisa neighborhood of 
Addis, Abab, where he works and will soon live, is modest 
in size – 30 feet in diameter with 10-inch thick walls – but 
overwhelming in detail.  Dozens of palm size niches have 
been dug into the undulating mud walls, designed to hold 
candles.  Each wooden beam is carved with an intricate 
pattern of silhouetted leaves, turtles and spiders.  The high 
conical ceiling is supported by a single pole, made from a 
eucalyptus trunk.  In Ethiopia, the central pillar symbolizes 
the very center of existence; its installation was 
accompanied by a traditional ceremony, blessed by a group 
of elders. 
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It’s such an amazing combination of modestly and grandeur. 
 
In a video for the Santa Monica exhibition, shot by Jonathan Day Valerie Faris. Sime's exuberant home – building unfolds like 
a performance.  Barefoot and dressed in faded coveralls and a blue baseball cap, he carefully rolls up his trousers and wades 
into a muck of oozing straw on the floor, mixing it with his feet.  Then he takes the mixture, an unwieldy mess resembling a 
bird’s nest and pulls the piece apart and throws the mud into the pile.  Slowly, the house emerges, an ineffable blend of 
architecture and artistic ingenuity.  This house is a prototype. 

 
A side note from Rita…  
 
As many of our clients know, my son, Kevin, who is serving in the Peace Corps in Senegal, West Africa is also living in a 
handmade hut albeit much less extravagant than this one! 
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Mud flat The house in Addis Ababa that the Ethiopian artist 
Elias Sime (above, center) has spent the last decade building 

by hand, as in stills from a video for his recent show at the 
Santa Monica Museum of Art. 
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A farm -to-table utopia in 
Georgia  
Material taken from The WEEK, Apr. 24, 2009 

 
 
Dining at the Farmhouse restaurant in Palmetto, 
Ga., is “an almost worshipful experience,” said 
Kevin Sack in The New York Times.  Established in 
2006, the restaurant is housed in the Inn at 
Serenbe, about 30 miles southwest of downtown 
Atlanta.  “A utopian experiment in New Urbanism.”  
Serenbe has become a showcase for the farm-to-
table movement.  
 
Serenbe derives its name from “a serene place to be.”  Steve and Marie Nygren originally bought the 1905 farmhouse there 
as a weekend home.  Later they purchased 900 acres adjacent to the property, converted the farmhouse into a bed-and-
breakfast, and turned a series of tin-roofed cottages into “romantic hideaways.”  They also planted gardens; began raising 
lamas, donkeys, rabbits, and goats; and added a croquet lawn, a labyrinth, and miles of hiking trails. 
 
On a recent visit, dinner at the Farmhouse started with charred lamb Carpaccio and “a melt-in-your moth” spinach-and-
shrimp gnocchi.  Next came two entrees: molasses-lacquered short ribs served over creamy grits, and wild Georgia shrimp 
on a bed of braised fennel, celery, pearl onions, and artichokes.  Each course is paired with a different wine. 
 
 
The Farmhouse at Serenbe, 10950 
Hutcheson Ferry Road, (770) 463-2622 
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4:33 p.m.:  The least creative time of day, according to 92 percent of those surveyed. 

10:04 p.m.:  The time when 25 percent of respondents feel most inspired. 
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25%  
"Burn the midnight oil" to inspire 

creativity 

44%  
Find inspiration in the shower 

58%  
Forget creative ideas by nelecting to 

write them down 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Digital Doctors 
Some of this material is quoted from an article by John Dobosz, Forbes, Mar. 16, 2009 

 
Even if you pay your mortgage on time and don’t work at Citi-group or General Motors you can still benefit from the bailout.  
The American Recovery & Reinvestment Act of 2009 authorizes $20billion to subsidize hospital and doctors’ offices that 
install or upgrade electronic data processing systems.  That’s great news for CERNER (38, CERN) the biggest pure play in 
electronic medical records.  There are billions to be saved by health care providers by using electronic data processing. 
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Return of the stay-at-home 
parents  
Material taken from an article written by Chris Pettila 

 
FOR DECADES, leaving a job to raise kids meant 
kissing your career goodbye.  Now, employers are 
embracing employees who took a parenting detour.  A 
large New York firm launched a “return ship” program 
last September – the first of its kind – that lets women 
return to explore a new field for eight weeks with pay but 
without guarantee of employment.  Eleven professionals 
took part in the initial launch, and job offers were 
extended to five of them. 
 
There’s been explosive growth in career reentry 
programs, say Carol Fishman Cohen, co-author of Back 
on the Career Track: A Guide for Stay-at-Home Moms 
Who Want to Return to Work and cofounder of 
iRelaunch, a career reentry strategy firm that compiles a 
list of reentry programs worldwide. 
 
Evolving employers also view these workers as a 
valuable pool of talent – one that plans to return 
eventually.  According to the Bureau of Labor Statistics, 
between 70 percent and 93 of the United States’ 2.3 
million stay-at-home moms age 25 to 54 with kids under 
18 and a bachelor’s degree or higher want to renter the 
work force. 
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Reclaimed, rediscovered or recycled woods 
preserve forests - and provide floors that come with 
a history. Goodwin heart pine company recovers 
lost river logs and leaves the 100-year-old axe 
marks intact. TerraMai reclaims woods from around 
the world. 
And everything from branches to windblown timber 
go into Natural reflections laminate floors by bruce. 
Even carpet can do its part. Milliken carpet recycles 
used carpet that ends up costing less due to 
reduced materials costs. 
Miller is delighted that manufacturers are producing 
more environmentally friendly product lines to meet 
higher demand. "But you have to be careful," she 
says. Some are stretching the meaning of green. 
She advises designers to do their research before 
writing a spec. You'll want to be sure those are 
really milk jugs in that countertop. 
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                     Recycled materials get a second chance. 
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refer your friends! 

Do you know of any family, friends, or 
neighbors that might be interested in 

Design Services, Ltd.? If you refer someone and 
they become a client, we will give you both a 

complimentary hour of design time! 
 

Be sure to send us this form to the 
address above, 

call our office: 302-475-5663, 
or send us an email: 

dsltd@dsltdonline.com, 
so we can make sure 

you get credit for your referral. 
your name:   _____________________________________ 

your phone:    ____________________________________ 

your email:     ____________________________________ 

• • • • • • • 

their name:   _____________________________________ 

their phone:    ____________________________________ 

their email:     ____________________________________ 

their address:     __________________________________ 

_______________________________________________ 

_______________________________________________ 

• • • • • • • 

would they be interested in 

__ residential design      __ commercial design 

• • • • • • • 

what type of projects may they be interested in? 

__ renovation                 __ custom furniture 

__ second home            __ new construction 

__ kitchen remodel        __ space planning 

__ custom cabinetry 

__ other design services, please describe: 

_______________________________________________ 

_______________________________________________ 

• • • • • • • 

May we use your name when contacting them? 

__ Yes __ No 
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Some 4 million children, parents and mentors participate in 
this annual program to expose youth to the wonders of the 
working world by - what else? - putting them to work. Carolyn 
McKecuen, president of the Take Our Daughters and Sons to 
work Foundation, says the day is meant to provide kids with 
"clarity on what it is they want to do with their lives". 
 
Design Services, Ltd.  hosted Miss Megan Bell, daughter of 
designer Ann Bell, to be a designer for the day.   
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Enter Your Office to Win! 
 

·  Complimentary design consultation 
·  Send your name, email address & photo of your 

present office via email to 
design.services.ltd@gmail.com 


